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1. Introduction 
 

In Yus (forthcoming-a) it is argued that there are three main research tasks 

that a pragmatics of weblogs should be able to carry out. Firstly, it should be 

able to trace the author’s (henceforth the blogger’s) intentions when he or she 

uploads information on the weblog. Secondly, it should be able to analyse the 

verbal-visual qualities and general layout of the weblog and predict what effect 

the weblog genre has on what is labelled the “contextualisation potential” of 

the reader’s interpretation. Finally, pragmatics should also be able to decide 

whether the information coded (and the way this information is coded) will 

eventually be interesting, that is, worth the reader’s attention, and predict the 

interpretive steps that readers have to go through in its interpretation. 

 In this chapter we will focus on the second of these tasks in order to 

analyse the generic features of weblogs in more detail. Weblogs have inherited 

a number of features from other Internet discourses and interactive sites and 

hence they can be labelled a hybrid genre (section 2). However, the role that 

genre plays in the way a discourse is processed makes it necessary for weblogs 

to acquire and stabilise its own genre with identifiable features that readers can 

store in their minds and also expect to find before the weblog main page is 

accessed. These are features which readers reinforce and stabilise when they 

repeatedly find them in the weblog and as a result they build up more fine-

grained cognitive expectations on what kind of discourse and information can 

be expected in weblogs. 

 Are weblogs a clearly distinctive genre or are they simply web pages still 

in search of a genre? As Herring et al. (2005) wonder, are weblogs an 

emergent or a reproduced genre? The key to this answer lies in determining 

whether the weblog genre has already acquired an identifiable verbal-visual 

layout that makes weblogs stand out from other competing electronic 

discourses, that is, whether the weblog genre has already stabilised within the 

blogging community (section 3). Should this be so, the initial identification of 

the weblog genre should aid the readers in building up particular expectations 

concerning the type of information they are about to find and process inside 



the weblog. Drawing an analogy from the linguistic distinction between 

conceptual content and procedural content, the latter used as discursive aids of 

inference, we will claim that weblog templates possess a procedural quality 

(section 4). If some verbal or visual features of weblogs trigger weblog 

identification and favour subsequent inferential paths, readers will invariably 

expect to find them whenever they access a web page which is a candidate to 

be labelled a weblog. In other words, we predict that readers have stored in 

their minds a “cognitive schema” made up of prototypical weblog layout and 

elements, what we will label internalised weblog schema (or IWS for short). 

Section 5 will be devoted to an analysis of 100 samples in an attempt to isolate 

these ‘procedural’ verbal and visual properties of weblogs that are stored in the 

reader’s IWS and which are subject to constant cognitive updating, as several 

of these properties end up being discarded and others incorporated depending 

on how the weblog genre evolves.  

 The formation and updating of the readers’ IWS are also accelerated by the 

existence of easy-to-use software templates that are offered by blogging 

companies such as Blogger and Movable Type. The fact that a substantial 

number of bloggers resort to these templates favours the formation of default 

schemas in bloggers and readers. In a way, this stabilising process can be 

compared to an epidemiology, since many bloggers will use templates because 

they are willing to fit into the blogging community, and hence the use of these 

templates will spread and be expected eventually by most members of the 

community of bloggers (cf. section 6). 

 

 

2. Weblogs as a hybrid genre 
 

There is currently a lot of scholarly discussion on whether weblogs belong 

to an independent genre or they do not differ substantially from ordinary web 

(or home) pages. If we accept Bhatia’s (2001, 5) definition of genre as 

“instances of conventionalised or institutionalised textual artefacts in the 

context of specific institutional and disciplinary practices, procedures and 

cultures”, which are used “in order to understand how members of specific 

discourse communities construct, interpret and use these genres to achieve 

their community goals and why they write them the way they do”, we can 

conclude that investigating weblog discourse entails an analysis of their degree 

of conventionalisation within the broad community of Internet bloggers and 

also the extent to which these bloggers expect and exploit weblog features as 

an aid to achieving their personal goals.
1
 As it is stressed in Yus (forthcoming-

a), the purpose of a genre is not an individual’s private motive for 

communicating, but a purpose which is socially constructed and recognized by 

the relevant organizational community and invoked in typical situations 



(Orlikowski and Yates 2002). In theory, then, the effort required to identify the 

weblog will tend to decrease as the qualities of this genre are clearly 

distinguishable and stand out from similar discourses. If the genre is spotted at 

the beginning of the reader’s processing activity (and the fulfilment of the 

reader’s expectations on the conventional aspects of this genre are satisfied), 

the reader will anticipate and opt for certain (effort-relieving) processing paths 

which would not be chosen in the processing of other Internet genres such as 

ordinary web pages, to take an example. 

 The main aim of this chapter is to find out whether weblogs have already 

acquired an independent status against other popular Internet discourses. But 

on paper it seems undeniable that weblogs do share some features with these 

discourses (Sánchez Badillo 2006).
2
 For instance, there are several similarities 

with threaded discussion forums and synchronous chat rooms in the shared 

potential for multiple written conversations (Vuorinen 2005, 56).
3
 For Lawley 

(2004) blogs “are somewhat unique in the way that they merge the temporal 

aspects of mailing lists and newsgroups with the permanence of Google-

cached web pages, or the community feeling of a message board with the 

openness and accessibility of a public web site”. 

 Weblogs also share a lot of features with personal web pages. After all, 

both discourses are “html-based” and filled with information (about their 

authors or the one that they consider interesting). Not surprisingly, 12 out of 

the 25 features of web pages listed in Dillon and Gushrowski (2000) are also 

typically found in weblogs. But there are also differences between web pages 

and weblogs. Firstly, weblogs can be updated much more frequently and they 

do not demand so much computing skill (Herring et al. 2004a; Li 2005, 28). 

Coates (2003) finds a major difference in how weblogs aid in the blogger’s 

self-expression, which is so fluid and quick that it borders on speech. In terms 

of self-representation, the homepage is like a statue carved out of marble 

labelled carefully at the bottom, whereas the weblog is like an avatar in 

cyberspace that we wear like a skin. It moves with us -through it we articulate 

ourselves. The weblog is the homepage that we wear. Similarly, Papacharissi 

(2004) argues that personal home pages present a medium for self 

presentation, whereas blogs normally present a medium for self disclosure. 

 

 

3. Stabilising weblog genre 
 

We have already underlined that analysing whether weblogs make up an 

independent genre involves an investigation of the degree of 

conventionalisation that they have acquired. Indeed, the extent to which 

weblogs are (or not) clearly identifiable from similar (or competing) discourses 

such as the traditional web page will have consequences on what kind of 



information in the weblog is expected and accessed, and also on the amount of 

mental effort that this identification saves or demands while the reader is 

processing the information in the weblog (cf. Yus, forthcoming-a). If the 

weblog has already stabilised as a genre, it will exhibit specific (verbal-visual) 

properties that will invariably be expected and identified by the readers 

(although these expectations are subject to a constant process of mental 

updating and reshaping by the community of bloggers depending on how the 

genre evolves, with some features being incorporated as typical of the weblog 

genre and others being discarded as no longer inherent to it). 

 Weblogs are Internet discourses and, as such, they share certain 

conventions of use with other online discourses. What interests us in this 

chapter is the fact that the initial identification by the reader of some specific 

verbal and visual aspects of the weblog (i.e. its genre, if already stabilised) 

plays an essential role in what kind of information is expected and what line of 

processing is subsequently favoured. This is a feature that has been underlined 

frequently regarding textual genres. For instance, it is assumed that utterances 

are understood differently depending on the discourse-type or genre in which 

they occur. Besides, the intentions conveyed by a text are influenced by its 

genre (Unger 2001, 9), that is, the identification of a text is clearly related to 

how the hearer infers the speaker’s intentions. The same applies to how the 

information contained in weblogs is processed. 

 On paper, identifying the conventions belonging to the readers’ mental 

storage of weblog properties (which they expect to find and strengthen each 

time a weblog is accessed) entails a two-fold task directed towards the visual 

(or iconic) and the verbal (or symbolic) content of the weblog. In practice, 

though, weblogs tend to a mixture of iconic and symbolic signs, in which 

iconic content often acquires a symbolic status and verbal information reaches 

an iconic status. Comics are a good example of this mixture (cf. Yus, 

forthcoming-b), since in comics the readers can find highly symbolic visual 

signs (e.g. lines to show movement, a light bulb to show a character’s idea) 

and highly iconic verbal signs (e.g. text that is visually manipulated in order to 

achieve specific effects). Upon entering a weblog, the readers will also engage 

in a preliminary identification of the genre of the discourse, which will 

determine which interpretive steps are taken and which expectations are built 

in the next stages of their interpretation. In this identification, texts and images 

are not processed as purely symbolic and iconic properties of the weblog, 

respectively, but as a mesh of properties triggering the identification of the 

genre. For example, the readers will use their storage of weblog layouts in 

order to identify visually the genre of the page and in this case the lists of 

categories, the paragraphs with posts, the rectangle with text at the top of the 

page, etc, will be spotted visually and checked against the expected storage of 

weblog layouts, without processing, at this stage, the verbal content “as text”. 



The same applies to the “comments” link at the bottom of posts, which is so 

pervasive that readers probably identify the link visually and infer that this link 

leads to the “comments form” even before the actual word “comments” is read. 

The same applies to visual information. For instance, the frequent advertising 

banners to the blogging software (called badges) are probably identified as 

symbolic elements of the page even before the actual content of these badges is 

identified. 

 There is no doubt that the availability of software templates has contributed 

a lot to the creation and stabilisation of the weblog genre. Templates have 

introduced default conventions of use which have spread rapidly in the 

blogging community as a significant source of identity. As Dillon and 

Gushrowski (2000) correctly suggest, conformance with genre conventions 

enhances memorability of discourse and leads to greater user satisfaction. In 

this sense, researchers in the area of hypermedia and web design have noted 

that the users’ orientation and navigation are influenced by their perception of 

rules in the information space and therefore the lack of genre conventions in 

the digital world is a potentially significant source of difficulties in 

comprehension. But unlike other Internet genres, which are assumed to be 

“slow-forming with fuzzy boundaries, often emerging only over generations of 

producers and consumers, and proving resistant to change” (ibid.), the weblog 

genre is not only highly tied to the behaviour of its users (e.g. their demands on 

obtaining certain blogging features) but also on the availability of designing 

options that users are offered, and this is where blogging templates play their 

most important role in the stabilisation of weblog genre. It comes as no 

surprise that “a genre established within a particular community serves as an 

institutionalized template for social interaction -an organizing structure- that 

influences the ongoing communicative action of members through their use of 

it within and across their community” (Orlikowski and Yates 2002). 

 As the analysis of samples will show in section 5 below, bloggers are much 

more interested in the information that their weblogs contain than in designing 

highly complex, innovative weblog layouts full of colours, multimedia files, 

etc. They seem to be satisfied with the range of options that these templates 

offer or they lack the skill to design more complicated layouts.
4
 These 

templates signal and reinforce the appropriateness of the weblog genre and the 

type of information that users can expect to find, and hence the users will tend 

to reproduce the templates. In this sense, it should be noted that the 

progression towards weblog conventionalisation and stabilisation has been 

favoured by two parallel processes: On the one hand, companies have 

gradually introduced new options and features in their weblog software to 

satisfy the bloggers’ demands (Antúnez 2005). On the other hand, most 

bloggers are now satisfied with the range of options that the different templates 

offer them and therefore use them as default weblog layouts. Predictably, this 



tendency has generated a certain degree of homogeneity in the look of 

weblogs. Scheidt and Wright (2004) analysed 154 blogs and also concluded 

that bloggers do not make any substantial changes to the default layout of their 

sites, and their weblogs are indeed minimally modified versions of the 

templates provided by the blogging software (e.g. Blogger or Movable Type). 

 

 

4. ‘Procedural’ weblog templates 
 

Within cognitive pragmatics, and more specifically within relevance theory 

(Sperber and Wilson 1986/95) some researchers have proposed a distinction 

between conceptual meaning and procedural meaning. Although this is a 

dichotomy that is intended to explain several linguistic phenomena, mainly the 

role of connectives and discourse markers, it might be useful to explain the 

role that weblog templates play in the stabilisation and spread of the weblog 

genre, basically thorough what we will label internalised weblog schema 

below.  

 To understand why this dichotomy is interesting to this research, it should 

be underlined that for relevance theory an essential aim of human cognition is 

to maximise the benefits of processing while minimising, at the same time, the 

mental effort involved in this mental activity (cf. Yus 2006). The role of genre 

in comprehension fits nicely into this picture, since genre identification is 

bound to save mental effort and direct the addressee towards particular 

interpretive paths and lead to specific expectations of weblog information.  

Other theories point in the same direction. For example, Van Dijk and 

Kintsch’s (1983) theory of macrostructures includes the role of genre 

constraining how these macrostructures are constructed. Basically, genre acts 

as a cognitive superstructure inferred schematically from the text which creates 

expectations on subsequent text. These expectations are then confirmed or 

refuted as the reading of the text proceeds. Genre, then, saves mental effort 

since the reader is already cognitively warned about the quality of the text that 

is about to be processed. 

 The second term in the conceptual/procedural distinction is also related 

to saving mental effort. Most words encode concepts (conceptual meaning), 

and are processed in a context under the assumption that they contribute to the 

overall relevance of the text, but they do not, as such, save mental effort by 

helping the readers anticipate what they are going to process next. On the 

contrary, some words encode procedural meaning and their main role is to 

save mental effort by instructing addressees to expect certain types of 

information. Words such as ‘but’, ‘however’, and ‘after all’ indicate how the 

utterances to which they belong are to be processed. They guide the hearer 

towards intended interpretation and therefore reduce the effort required to 



process the discourse (cf. Blakemore 2002). For example, ‘but’ immediately 

alerts the addressee that the following text is going to be a contrast to the 

immediately preceding (and already processed) text. 

Weblog templates (and general conformance to them by the blogging 

community) may also be explained in this way. Even before the weblog is read 

and the information contained in the weblog is accessed and interpreted, 

several features of the weblog template will instantly lead to a mental effort-

saving identification of the template-related weblog genre and constrain the 

kind of expectations that readers build up when they are interpreting the 

information contained in the weblog. 

 Which (verbal-visual) features of weblog templates are likely to be 

labelled as procedural? Obviously, not all the elements found in templates can 

have this role in the processing of weblogs. The readers’ expectation that 

certain features will invariably be found in weblogs underlies the procedural 

quality of these features. That is, only the features which are found in a high 

percentage of weblogs and, as such, end up being expected in all weblogs by 

the readers are candidates to be labelled procedural. Again, templates play an 

important role providing a specific range of options which are followed 

extensively by the blogging community and in this way several of their 

features end up being expected and instantly spotted by the readers.  

From now on, the term internalised weblog schema (IWS for short) will be 

used to describe those procedural features of weblogs which stabilise in the 

bloggers’ and readers’ minds (cf. Nilsson 2003, 8) and are used procedurally to 

save processing effort and build up expectations on weblog content. The 

choice of the word “schema” indicates that the default cognitive information 

stored on weblog elements and design does not include all the possible features 

that we can find in weblogs, but only those features which readers invariably 

expect to find and which instantly trigger weblog identification. After all, 

“mental schemas contain stereotypical information about motivations, 

purposes, intentions and goals underlying human action” (Unger 2001, 191). 

Stored information on weblog design fits this stereotypical quality. 

Obviously, as in any convention of use, some people will be willing to 

“stand out from the crowd”, as it were. Not surprisingly, Hufaker and Calvert 

(2005, quoted in Li 2005, 49) concluded that customising weblog templates 

(i.e., not using the default templates on offer) enhances the self-identity of 

teenage bloggers.
5
 

In the next section an analysis of 100 weblog samples will determine which 

of the verbal-visual features of weblogs are candidates to be part of the 

bloggers’ and readers’ internalised weblog schema (IWS). 

 

 

5. The expected verbal-visual weblog schema 



 

In previous headings we have underlined the possibility that several qualities 

of weblogs may “alert” the reader’s cognitive system towards a possible 

weblog genre and hence facilitate the creation of particular expectations 

regarding the eventual style, content, formality, etc. of the weblog. This default 

mental schema, which we have labelled internalised weblog schema (or IWS 

for short), refers to several verbal and visual qualities of weblogs that instantly 

trigger a specific line of processing in the reader. The reader can then 

anticipate weblog content, register, level of formality, etc., and many of these 

expected qualities will be reinforced or contradicted, leading to an adjustment 

of the current status of the reader’s IWS regarding the weblog genre.  

The formation and updating of the reader’s IWS is a gradual process with a 

non-stop fine-tuning of the IWS properties, especially if the reader devotes 

much time to reading weblogs. As pointed out above, several elements of 

weblogs which were regarded as compulsory members of the internalised 

weblog schema will end up being discarded if they are repeatedly absent in the 

weblogs accessed by the readers, while other elements will gradually be 

incorporated to the IWS as the readers systematically encounter them in their 

initial identification of weblogs and favour a specific set of expectations on 

subsequent weblog qualities and content. 

In an attempt to flesh out the elements making up an average reader’s IWS, 

100 English and Spanish weblogs were randomly selected using Google “blog 

search” facility in April-May 2006. In the analysis of these weblogs we intend 

to isolate the recurrent verbal-visual weblog features which are likely to belong 

or to be incorporated to the reader’s IWS. The next sub-headings will be 

devoted to this task. 

 

 

5.1. General weblog layout 
 

Readers expect a specific type of page layout when they access a weblog, 

and its qualities differentiate weblogs from competing Internet discourses such 

as web pages or Usenet pages. A fast identification of weblog layout will act as 

a “procedural element” aiding the reader in the anticipation of weblog content 

and style. 

 

Table 1: General weblog layout 
1 main text column plus 1 sidebar 

1 main text column plus 1 sidebar and 1 rectangle at the top of the page 

1 main text column only  

1 main text column plus 2 sidebars and 1 rectangle at the top of the page  
1 main text column plus 2 sidebars 

1 main text column plus 1 rectangle with title at the top of the page  

65% 

50% 

14% 

11% 
5% 

3% 



1 main text column plus 1 rectangular image at the top of the page 
Tabs with different sections at the top of the page 

Links to different sections at the top of the page 

2% 
6% 

5% 

 

As table 1 shows, we can conclude that the reader’s IWS includes the 

expectation of a specific weblog layout with one main column with text 

(normally the blogger’s posts) and one or two sidebars with other weblog 

elements (e.g. categories, archive, badges, etc.). Besides, 66% of weblogs 

include a rectangle at the top with the title of the weblog or with an image. 

This rectangle is also likely to belong to the average weblog reader’s IWS. 

Weblogs with one single text column are not frequent (14%), as well as 

innovative layouts such as those having tabs or categories at the top of the 

page (6% and 5% respectively). These layouts will strike the readers and force 

them to a cognitive assessment regarding the likelihood of these layouts to be 

incorporated to the readers’ IWS. But it can be predicted that the strength of 

the layout already stored in the IWS will lead to a rejection of these innovative 

but infrequent layouts and to the reinforcement of the “text plus sidebar(s)” 

schema. 

 

 

5.2. Background colours and wallpapers 
 

A second area of IWS analysis concerns the use of background colours and 

wallpapers. A recurrent use of certain colours or wallpapers would be likely to 

be stored as part of the reader’s IWS. 

 

Table 2: Background colour and wallpapers 
White background colour 

White-light blue background colour (text column-sidebar) 

Light blue background colour 
Grey background colour 

White-grey background colour (text column-sidebar) 

White-purple background colour (text column-sidebar) 

Navy blue-light blue background colour (text column-sidebar) 

Light green-dark green background colour (text column-sidebar) 

Light purple-dark purple background colour (text column-sidebar) 

White-dark blue background colour (text column-sidebar) 

Other colour combinations (1% each) 

50% 

15% 

6% 
5% 

4% 

3% 

3% 

3% 

2% 

2% 

6% 

No wallpaper pattern 

Wallpaper pattern 

97% 

3% 

 

In table 2 the colours of the weblog samples analysed are summarised. We 

can conclude that there is no default expectation in the reader regarding 

background colour combinations in weblogs, and hence the reader will not be 



surprised to find any kind of colour in the weblog. However, the fact that 50% 

of weblogs contain a white background suggests that at least the quality of 

readability (dark text on light colour) is indeed expected and part of the IWS. 

Most bloggers expect their posts and comments to be easy to read, and the 

readers possess similar expectations. This interest in readability also underlies 

the fact that 97% of bloggers do not use wallpapers with patterns or 

background images in their weblogs. The reader’s IWS is likely to include this 

particular expectation. 

 

 

5.3. Reference to the blogger  
 

Does the reader expect to find an explicit reference to the blogger in the 

weblog? Is this information part of the reader’s IWS? The results of our 

analysis are summarised in table 3. 

 

Table 3: Reference to the blogger 
Explicit reference to blogger (i.e., name) 

Nick or initials or weblog title (explicit reference to blogger suppressed) 

Photo or drawing of blogger on main weblog page 

Link to a different page with information on the blogger 
Short paragraph on main weblog page with bio-data 

55% 

29% 

27% 

63% 
7% 

 

The table shows that most weblogs do include information on the blogger 

and therefore, this information is likely to belong to the reader’s IWS. Most 

bloggers do not mind providing their full names (55%) and a photograph
6
 or 

drawing of themselves (27%), rather than using a nickname (nick) or using a 

title for the weblog (29%). The bloggers sometimes provide a short description 

of who they are (7%), but the amount of information that they are usually 

willing to provide is so high that most bloggers tend to design a parallel page 

accessed through an “About the author” or “View complete profile” link on the 

main weblog page (63%). These results also confirm Herring et al.’s (in press) 

findings, where “most of the blog authors provide some identifiable personal 

information, and this tendency increases over time: 65.9%, 77.3% and 78.6% 

of authors in the three samples, respectively, use either their first name or their 

full name. In particular, the use of first names increases over time; in contrast, 

pseudonyms and blogs in which no name is given decrease steadily”. 

 The abundance of information on blog authors is hardly surprising, since 

both in the journal-type and in the filter-type weblog the author makes an 

effort (disclosing personal information and separating the waffle out of the 

really interesting resources, respectively) and will expect some kind of 

acknowledgement in return. At the same time, it should be noted that “most 

weblogs are not formal, faceless, corporate sites or news sources: they are 



authored by individuals… and perceived as ‘unedited personal voices’” 

(Efimova and Hendrick 2005). The blogger Cameron Barrett (in Jarrett 2004) 

summarises this fact by defining weblogs as “interactive extensions of who 

you are”. 

 

 

5.4. The word “(web)log” 
 

In theory, one means to guarantee a correct identification of the weblog 

against other competing Internet discourses is to include the word weblog or 

blog (or bitácora in Spanish) on the main page. A preliminary hypothesis, 

then, is that the reader’s IWS will include the expectation to find these words 

as a trigger for subsequent processing. The results of our analysis are quoted in 

table 4. 

 

Table 4: Words “blog” or “weblog” on main page 
No explicit reference to the word “(web)log” 

“My (web)log” format (Eng.) or “Mi (web)log” format (Spa.) 
“Author’s (web)log” format (Eng.) or “Blog de...” format (Spa.) 

Blog subtitle 

Words “blog” or “weblog” (or “bitácora”, Spa.) mentioned on main page 

29% 

15% 
23% 

30% 

21% 

 

These words are explicitly cited in 49% of weblogs in the different formats, 

whereas 29% of the samples include no reference whatsoever to (web)logs, 

either in the main title or in the subtitle (the latter provided in 30% of 

weblogs). Against our intuitions, we can conclude that these words are not 

likely to play an essential role in the readers’ identification of the weblog, nor 

are they likely to belong to their IWS. As the weblog genre tends to stabilise, 

many bloggers intuitively feel that they no longer need to label their weblogs 

as such, since other weblog features will easily “do the trick”. 

 

 

5.5. Weblog sections 
 

One common feature of weblogs is the presence, on the main weblog page, 

of links to its sections, normally on the sidebar. Only 4% of samples did not 

include sections on the main page Therefore, readers are bound to store this 

expectation in their IWS. However, a more fine-grained analysis of this 

element of readers’ IWS can be provided, as summarised in table 5. 

 

Table 5: Weblog sections 
Sections displayed as text only 

 Text in bold 

81% 

65% 



 Text in italics 
 Underlined text 

 Marked text colour (i.e., not black) 

  Grey 

  Blue 
  Red 

  Orange 

  White (on dark background) 

  Light blue 
  Green 

  Purple 

  Yellow 

3% 
4% 

44% 

12% 

11% 
5% 

4% 

4% 

3% 
2% 

2% 

1% 

Sections displayed inside a colour rectangle 

 Blue 

 Green 
 Grey 

10% 

6% 

2% 
2% 

 

As table 5 shows, the main expectation concerning “section layout” is that 

they will be displayed as plain text (in 81% of samples), in bold (65%) and in 

black colour (56%), good candidates for being part of the reader’s IWS. The 

software templates offer a much wider range of options, of course, including 

text in other colours (in 44% of samples) or inside rectangles (10%). However, 

and once more, we can underline that the main motivation of bloggers does not 

seem to be the creation of a highly innovative page layouts, but the possibility 

of sharing personal of filtered information with other Internet users. As a 

consequence, the simplest way of designing weblog sections is to resort to 

plain text and “bold type” as easy means to mark the text visually. 

 

 

5.6. Post typefaces 
 

The popular blogging software provides bloggers with several possible 

typefaces to choose from, which they can freely apply to the headlines, the text 

of the posts, the date and/or time of post uploading, etc. Table 6 lists the main 

typefaces chosen by the authors of the samples used in this analysis. 

 

Table 6: Post typefaces 
Headlines in posts: 

 Verdana 
 Trebuchet MS 

 Times 

 Arial 

 Georgia 
 Tahoma 

 

28% 
22% 

17% 

14% 

7% 
6% 



 Helvetica 
 Lucida Sans Unicode 

3% 
3% 

Text of posts: 
 Verdana 

 Times 

 Arial 

 Trebuchet MS 
 Georgia 

 Tahoma 

 Lucida Sans Unicode 

 Helvetica 

 
39% 

16% 

14% 

11% 
8% 

5% 

5% 

1% 

Date and time of posts: 

 Verdana 
 Arial 

 Trebuchet MS 

 Times 

 Tahoma 
 Georgia 

 Lucida Sans Unicode 

 Helvetica 

 

30% 
22% 

18% 

16% 

5% 
4% 

3% 

2% 

 

From the results provided in table 6 we can conclude that Verdana typeface 

is the most common typeface in weblogs, but it is not used so extensively as to 

predict that it will invariably be expected by readers as part of their IWS. Our 

analysis of the samples showed that bloggers do not follow consistent rules 

when choosing typefaces, and they use different ones on the same post or 

resort to one single type throughout the whole weblog content. 

 

 

5.7. Elements in posts 
 

Posts have been regarded as one of the basic elements in weblogs, together 

with their reverse chronological order (Mortensen and Walker 2002, 249; 

Blood 2003, 61; Orihuela 2005, 18). Hourihan (2002) points out that posts are 

more than simply elements of weblogs, but also encourage a specific kind of 

response from the readers (which may also be stored as part of their IWS): 

“Blog posts are short, informal, sometimes controversial, and sometimes 

deeply personal, no matter what topic they approach. They can be 

characterized by their conversational tone and unlike a more formal essay or 

speech, a blog post is often an opening to a discussion, rather than a full-

fledged argument already arrived at”. Besides, the fact that posts are arranged 

in chronological order immediately triggers in the readers a default expectation 

that posts will be updated regularly. This is just one of the assumptions that 

readers construct. For Boyd (2005), posts are written with a lot of assumptions 



built in. The reader is assumed to know the blogger’s biases, motivations. 

There are often previous stories to the post, information spoken elsewhere that 

affects the way posts are accessed and interpreted. 

There is no doubt that post layout is also stored as part of the reader’s IWS 

(unlike post typefaces, as pointed out above). In this heading we will check to 

what extent the elements which are found in the posts can also be included in 

the IWS. The analysis of the samples yielded the results quoted in table 7. 

 

Table 7: Elements in posts 
Upload date 
Upload time 

Location of the post (by category or permalink) 

Number of comments to the post 

Form to send comments: 
 After clicking on “comments” link 

 On main page 

 After reader’s subscription 

Link to recent posts or comments 
Text and image in posts: 

 Text only 

 Text and images 

 Text in bold 
 Text in italics 

 “Oralising devices” (smilies, innovative use of punctuation...) 

97% 
64% 

56% 

85% 

 
88% 

9% 

3% 

55% 
 

46% 

54% 

29% 
13% 

23% 

 

The fact that posts are arranged in reverse chronological order is, in itself, a 

good property of weblogs which alerts readers to the type of genre which they 

are accessing and which, at the same time, favours a particular kind of 

expectation regarding the content which is going to be processed (i.e., the 

procedural quality of weblog design). As shown in table 7, readers can also 

expect the presence of a number of elements inside the posts. Firstly, almost all 

posts include the upload date (in 97% of samples) and many of them also 

include the upload time (64%). The number of comments to each post is also a 

recurrent feature (85%). More than half of the samples also include the 

location of the post (either by category or the so-called permalink). 

 The reader’s IWS also includes the expectations about how to send a 

comment to a specific post. The vast majority of samples analysed (88%) offer 

a form to send opinions, etc after clicking on the link in the word “comments”, 

either above or below the post. The “comment facility” has been underlined as 

one of the key differences between weblogs and web pages. For example, Li 

(2005, 41) states that in ordinary web pages, interpersonal responses are 

usually encouraged by an email link (e.g. “contact me”) while the public 

feedback is elicited by the presence of guestbook. The “comment” link on 

blogs, in contrast, is usually located next to every post, providing the number 



of comments which have been posted and consequently they are integrated into 

the post. 

 The reader may also be offered a section (on the sidebar) containing a list 

of recent posts or comments (in 55% of samples), but this cannot be 

considered part of the IWS triggering the identification of the weblog. Few 

readers will be surprised not to find this list of posts, but some readers will also 

acknowledge and value positively the blogger’s decision to make this list 

available.  

 The analysis of the samples also yielded the evidence that most bloggers 

are not very interested in writing very complicated posts. 46% of the samples 

contain text-only posts, while images are only included in 56% of them, which 

goes against our prediction. Our preliminary hypothesis was that a lot of visual 

and audio content (images, audio files, videos, etc.) would be much more 

frequent in weblog posts, but that was not confirmed by our analysis.
7
 

Consequently, readers can expect either text-only posts or posts with images, 

neither of which being essential for weblog identification, or a crucial element 

in the readers’ IWS. This confirms the findings by Herring et al. (in press): 

“Weblogs appear to be becoming increasingly textbased. Over time the 

bloggers in our corpus tended to post longer entries with more words and more 

sentences, and that included fewer images”. Keshelashvili (2005, 26) reached 

similar conclusions. 

 The same applies to so-called “oralisation strategies”, that is, using smilies, 

playing with text (e.g. repeating letters) and using punctuation innovatively in 

order to convey oral aspects through typed discourse (cf. Yus 2001, cap. 3; 

2003a; 2003b). Only 23% of the samples include posts with this kind of textual 

oralisation, which is striking when compared to other Internet discourses (for 

example the messages exchanged in chat rooms). Of course, oralisation 

strategies are independent of the fact that posts are usually typed with informal 

grammatical constructions, typically found in spoken discourse. 

 

 

5.8. Links 
 

Undoubtedly, links are, together with the posts, one of the essential features 

of weblogs and one of the elements that readers invariably expect to find in 

weblogs. They are basic in weblog structure, since readers’ access to posts, 

comments, categories, archive, etc. is link-mediated. They are also the glue 

that keeps the blogosphere inter-related. Links connect blogs, lead readers to 

the most relevant information of notorious informational sites, etc. Besides, as 

pointed out in Yus (forthcoming-a), reading information through links implies 

that weblog readers are also responsible of the eventual amount and quality of 

the information which they process. From the bloggers’ perspective, links are 



an effective way of generating what Estalella (2005, 105) calls “a de-localised 

dialogue with other bloggers” and Barrett (1999) calls “an interactive 

extension of who the blogger is”, interactions which overcome the limitations 

of what is typically regarded as a personal space and which are inserted, 

instead, in a network of links and relationships, especially concerning inter-

connected posts through the trackback facility (an explicit link to trackbacks 

was found in 20% of the samples analysed).
8
 Since the readers are “invited” to 

navigate through the vast amount of linked bits of information, they also take 

more responsibility in obtaining a reward in the eventual congruence of the 

partially interpreted ideas uploaded by the authors in one or multiple weblogs 

(cf. Sáez Vacas 2004, 15; Sorapure 2003, 14). 

 The analysis of the samples confirms the importance of links. Apart from 

the intra-weblog links, which are found in all of the samples, the analysis 

reveals a high percentage of weblogs containing links to other web pages or 

blogs, as summarised in table 8. 

 

Table 8: Links 
Inside posts (to other web pages of blogs) 
To other blogs or bloggers 

To sites of possible interest 

61% 
59% 

51% 

 

The readers’ IWS no doubt includes expectations on the presence of links 

all over the weblog layout either inside the posts or on the sidebar (e.g. the 

blogroll), even though links are also found in most Internet discourses. The 

readers are, at the same time, aware of their responsibility upon deciding 

which links to follow, and which information to mesh from partially accessed 

chunks of text from different sources. In general, a higher or lesser amount of 

links will also be assessed by the reader when labelling the weblog as a filter 

type (typically filled with links to interesting sites) or a journal type (more 

focused on information about the blogger). 

 

 

5.9. Archive 
 

Despite the ephemeral quality of information that usually fills weblogs, 

readers expect, as part of their IWS, some form or archive containing previous 

posts and comments, as can be deduced from table 9. 

 

Table 9: Archive 
No archive available 
By month-year 

By day-month-year 

By year 

15% 
72% 

6% 

2% 



Link to a different “archive page” 
Search form: 

 Yes: 

 No: 

List of archive categories 
Link to “top stories” 

5% 
 

55% 

45% 

43% 
4% 

 

  The specific type of archive that readers include in their IWS is likely to be 

the one fitting the “month-year” format (found in 72% of samples). More than 

half of the samples also contain a “search form” (55%), but this form does not 

differ substantially from the ones found in other competing discourses such as 

the web page. Some bloggers also facilitate the reader’s navigation through the 

archive by proposing a list of categories where posts are permanently stored 

(found in 43% of samples). 

 

 

5.10. Advertisements 
 

Although the software to design weblogs is often free, it is frequent to find 

advertisements in weblogs (normally as badges), either sponsored ones (e.g. 

Google’s ads on the weblog’s sidebar) or ads which the blogger decides to 

include with no reward (e.g. links to friends’ companies). Table 10 summarises 

the presence of ads in the samples collected for this research. 

 

Table 10: Advertisements in weblogs 
On main page 

Inside posts 
To blogging software: 

 Blogger 

 WordPress 

 Movable Type 
 Typepad 

 Bitacoras.com 

 Blogalaxia 

 BlogSpirit 

 Other (1% each) 

51% 

2% 
 

22% 

22% 

9% 
5% 

4% 

2% 

2% 

20% 

 

In Yus (2005) it was claimed that Internet ads (specifically banners) have 

to find a balance between their ability to draw the readers’ attention and their 

interference with the reader’s current task. Normally, all advertisements are 

intrusive and interfere with what the target audience is doing (advertisements 

in between pages of magazines, inserted in films, etc.). And there are 

important differences between traditional advertisements and Internet banners, 

some of which have a direct impact on the reader’s interest, annoyance or 



indifference towards the ads. We should not forget that on the Internet, the 

content of the weblog and the ads share the small space of the screen, and 

these ads compete for the reader’s attention, an attention which was not 

primarily intended to focus on the ad (and of course the reader does not 

normally intend to leave the current weblog accessed and go instead wherever 

clicking on the banner will lead, either). 

 From the results in table 10 we can deduce that readers are likely to store in 

their IWS the expectation to find advertisements in weblogs (unlike the claim 

in Herring et al. 2004b). We can explain this expectation as a consequence of 

the growing interest of other media in weblogs. In a recent article (The 

Guardian, November 24, 2005) Whitehead correctly describes that the world 

of blogging initially evolved as a language and community all of its own, 

separated from the rest of the world, which thought that blogs are mostly 

trivial forms of communication, largely devoted to pictures of the writer’s cat 

and read only by the writer’s friends and family. As the number of blogs has 

increased enormously, mainstream media and marketers are suddenly taking 

note and becoming interested in placing advertisements in blogs. As a 

consequence, banner-like advertisements are filling weblogs and becoming 

part of their conventionalised genre. In parallel, they are also entering the 

readers’ internalised weblog schema, since reiterative elements end up stored 

in some process of mental updating of the IWS. 

 

 

6. An epidemiology of weblogs 
 

The use of templates and the stabilisation of the weblog genre that this use 

produces can be accounted for in epidemiological terms. Since bloggers keep 

using the basic features that software templates offer, their internalised weblog 

schema or IWS tends to be more and more fine-tuned, making readers identify 

weblogs and build up expectations more easily. The fact that most bloggers 

share a more or less faithful version of the IWS generates a process of 

“epidemiological legitimisation” of the weblog genre and the IWS spreads 

throughout the community (although changes in the IWS also subject to a 

constant process of updating within the community). Klinge (1998, quoted in 

Unger 2001, 291) provides a good example of “epidemiological stabilistation” 

in the genre of legal contracts. In the same way as weblog schemas, legal 

contracts are most successful when they create early assumptions about how 

the text will unfold, thus saving the hearer’s processing effort. As the intents 

and purposes of contracts are quite stereotypical, a conventional schema for 

legal contracts has also stabilised. This conventional ‘schema’ for contracts 

creates rather specific expectations in the hearer, which reduce processing 

effort and makes it desirable for the speaker to conform to the schema. 



Consequently, many bloggers will use the features of the software 

templates available because they are more interested in the information that 

they want to share with the readers, rather than in the actual layout of the 

weblog, but other bloggers will use these templates because this is the way 

weblogs are supposed to be designed, that is, because they are willing to fit the 

stabilised weblog genre. As Crowston and Williams (2000, 203) point out, as 

members of the community draw on their knowledge of a genre repertoire to 

communicate, they reinforce the use of these genres, making them more 

appropriate or legitimate for use in the given situation. By drawing on the 

genre, a designer reinforces the appropriateness of the genre for this type of 

communication, making its use in future situations more likely. In other words, 

“the set of genres in use (i.e., the genre repertoire) is both a product of and a 

shaper of the communicative practices of a community” (ibid.). In the same 

direction, Scheidt and Wright (2004) comment that new users of the medium 

have adopted fewer ‘innovations’ than their forbears. As notions of what 

constitutes a ‘weblog’ concretize (i.e, as bloggers tend to store a more or less 

faithful version of the IWS), the creative use of visual and hypertextual 

features seems to be in decline. Design innovations breaking out of a certain 

‘acceptable’ visual style are increasingly rare, while weblogs that conform to 

expectations -columns, smaller text down the side, prominent header and 

footer, some links and sparse image use- continue to be created. 

On some occasions, new elements or features of the weblog layout will be 

added to the blogging community’s IWS, and if these end up being stabilised 

readers will invariably expect to find them in the weblogs that they access and 

will use them as part of their procedural identification and eventual construal 

of expectations regarding the weblog information that is about to be processed.  

Although epidemiological models have been applied mainly to cultural 

ideas (for examples the so-called memes), the existence of a shared IWS in the 

blogging community shows that “not only ideas (memes) but also images and 

design elements spread fast through the network of weblogs” (Mortensen and 

Walker 2002, 270). 

 

7. Concluding remarks: The search is over 
 

Nilsson (2003) is right in pointing out that the development of software that 

allows the blogger to create weblogs without the tedious and time consuming 

need for ‘html’ has led to rapid evolution in weblogs. Software like Blogger 

has created an opportunity for ordinary people to blog without cost and with 

little effort. The new ease of blogging equalizes the playing field and allows 

anyone with a computer, Internet connection, and a yearning to be heard, the 

right to publish freely. Blogging templates have produced a stabilisation of 

what the weblog genre is supposed to be, and readers have already stored in 



their minds a schema that they constantly check when they want to label the 

web page that they have just accessed. 

 In the past, weblogs were merely regarded as web pages without significant 

differences between them, but weblog templates have now generated a highly 

identifiable and specific layout which clearly stands out from other competing 

discourses. Initially, weblogs were simply web pages in search of a genre, but 

templates have spread epidemiologically across the blogging community and 

therefore the search is over. 

 

Notes 

 
1. Swales’s (1990, 58) definition of genre also fits this intuition: “A genre 

comprises a class of communicative events, the members of which share some set of 

communicative purposes. These purposes are recognized by the expert members of the 
parent discourse community and thereby constitute the rationale for the genre. This 

rationale shapes the schematic structure of the discourse and influences and constrains 

choice of content and style”. 

2. And also with non-electronic discourses. As Herring (2003) correctly states, 
weblogs inherit features of personal journals, newsletters, editorials and diaries which 

emerged in 17th century (see also McNeill 2005). In the same way, Miller (1998) 

suggests that “the people producing homepages are drawing on their knowledge and 

experience of verbal and paper presentations of self to help them to construct their 
electronic presentations, and so they will produce presentations at least partly derived 

from those models”. 

3. Grohol (2002) finds many similarities between weblogs and web pages, mailing 

lists or discussion forums, to the extent that we can substitute the “[X]” in the following 
paragraph with any of those Internet discourses and the information fits nicely: “[X] are 

short, informal, sometimes controversial, and sometimes deeply personal, no matter 

what topic they approach. They can be characterized by their conversational tone and 

unlike a more formal essay or speech, a [X] is often an opening to a discussion, rather 
than a full-fledged argument already arrived at”. 

4. With software such as Blogger “you can be up and running in minutes. You log 

onto their website, you write, you post. It’s as simple as that. Blogger and other weblog 

aids allow you to do more than just write and post, if you have those rudimentary skills; 
the difference is, without the skills you can still write and post to your heart’s content” 

(Rubio 2002). 

5. Besides, men tend to vary weblog templates more often than women and the 

more educated the authors are, the less likely they are to use innovative design elements 
or methods to enrich their homepage (Li, ibid.). 

6. Badger (2004) summarises the importance of the blogger’s photograph: “When 

we encounter [bloggers’] images in weblogs the sense of entering a private space is 

enhanced, particularly as weblog images often reveal information about the blogger, 
either intentionally or by accident… We carry this face in our minds as we read the 

text… the blogger’s photograph inevitably influences how we react to the words that 

surround it… Viewed over time, photographs in weblogs create a composite image of 

the blogger, a portrait that builds incrementally”. 



7. In fact, for authors such as Herring et al. (2005), the image-poor quality of 

weblog posts is one of the key aspects differentiating weblogs from web pages. 

8. As Li (2005, 42) summarises, “trackbacks contribute to weaving a web of 
relevant information by linking posts sharing the same topics on different blogs. 

Trackbacks offer an innovative solution to aggregate blog posts dispersed in the 

blogosphere. Like comments, an insightful post may arouse numbers of echoes in 

cyberspace and the corresponding trackbacks contribute to the post reciprocally. It is 
noticeable that comments construct a vertical community within a blog while 

trackbacks form a horizontal community among blogs”. 
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ABSTRACT 
 

Weblogs do not seem to differ substantially from other web pages, but the availability 
of user-friendly weblog templates has generated a tendency towards the stabilisation of 

an independent “weblog genre”. The aim of this chapter is to analyse the characteristics 

of this genre and check to what extent they have already stabilised within the blogging 

community. This stabilisation is essential since the reader’s’ fast identification of the 
weblog genre would save mental effort by alerting them of the type of information that 

they expect to find in the weblog. It will be argued that readers and bloggers have 

stored in their minds the basic features of the weblog genre (what we will label 

internalised weblog schema) which they invariably check when they aim at labelling 
the web page as a weblog. These schemas, which are subject to a constant process of 

updating, determine what expectations readers are likely to build up concerning the 

information that they are about to process in the weblog, thus saving mental effort. 

The analysis of 100 weblog samples will help us determine which verbal-visual 
features of weblogs are candidates to be stored in these schemas and invariably 

expected both by authors and readers of weblogs. 
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